
Keeping it Wild  
Social Action Projects 

Online/Digital 
Inspiration and 
Guidance

London Wildlife Trust (LWT) is the only 
charity dedicated solely to protecting 

the capital’s wildlife and wild spaces, 
engaging London’s diverse communities 
through access to our nature reserves, 
campaigning, volunteering and outdoor 
learning.

1.

(April-August 2020)

Social action projects focused on 
urban wildlife and the environment:  

In light of the current restrictions in place as a 
result of the Covid-19 outbreak we have had to 
adapt the programme. But we are really keen 
for young people to be able to develop and 
deliver their own social action projects (SAPs) 
online through awareness-raising campaigns, 
digital media, films or other communications 
content. The activity will be coordinated by 
Keeping it Wild partners, London Youth with 
support from Headliners (UK), and advice from 
London Wildlife Trust.  

It will provide an opportunity for young 
people to reflect on the current situation, 
what it means for nature and wildlife in their 
community, the importance of nature and 
green space for people during such a time and 
how important nature is now to people from 
different backgrounds and walks of life.

2.

Social action criteria:  3.

Create additional 
opportunities for others 
(e.g. enabling other young 
people, members of the 
community to get involved/
inspired)

Youth-led  

Community benefit / social 
impact  



 zNature, health and wellbeing: Create a 
hashtag and encourage daily interaction 
with your audience over a four week period 
e.g. #Nature4Health, #30DaysWild etc. 
 zMake a Wellbeing Week: Focus on one of 
the wild ways to wellbeing each day
 zCombine physical exercise and nature 
appreciation during daily time outside  

 zWildlife watching at your window: E.g. 
#naturenotes #WildlifeWindowBingo and 
#WildatHome 
 zDocumenting experiences, thoughts, 
attitudes and reflections on nature during 
#LifeinLockdown 

 

 z Photography, film-making, podcasts, 
interviews (you could do this by reaching 
out to an ‘influencer’, people you admire, 
guest stars, young conservation ‘heroes’, 
interviewing peers) and vox-pops (which 
could be with other young people and/other 
members of the community who use the 
local green space and documenting what it 
means to them).   

 zBlogs, Vlogs, YouTube channels or IGTV 
Channels to document experiences and 
inspire more young people to engage with 
and protect the capital’s wildlife. 

 zHow-to videos: Make your own versions of 
wildlife themed how to videos. E.g. make a 
bug hotel. 

 zYoung and wild: Investigate London’s 
young nature conservation champions 
 zWhat Covid-19 means for nature: Is it a 
positive or negative thing? 
 z Focus on a specific issue: How to 
reduce plastic/litter in your local 
community?  What is the land use in 
your local community – how can you 
#makeahomeforwildlife #givewildlifeahome 
through things like greening up window 
boxes/balconies/wildlife gardening 
 z Species makeover: Pick an underloved 
species to show the good side of and 
champion e.g. spiders, urban foxes, bats, 
wasps and other insects. 

B.

Inspiration and ideas

A. Social media campaigns

See the attached ‘Spreading the Word through social media’ document for more advice. 

Digital media creation  



 

 zCreate a map and guide to share with your 
community on how to discover London’s 
incredible wildlife and wild spaces using your 
daily exercise time or things to notice when 
out on a walk in your local area e.g. signs of 
spring 
 zNature-inspired artwork/photography 
competitions which involves members of 
your community to contribute 
 zNature themed scavenger hunts in your 
local greenspace which can be accessed by 
the local community 
 zCreate a GeoCoin or range of GeoCoins to 
highlight an environmental issue/spread a 
key message and then track it’s progress 
around the city/country to see its impact.  
This could be a focus on different species/
environmental impact messages/promotion 
of causes: www.geocaching.com

Tools and resources 

Top tips for filming and editing 
on a smartphone: https://www.
bbc.co.uk/academy/en/articles/
art20171106143910674  

Top tips on planning & preparing photo 
shoots to capturing & editing photos: 
https://www.bbc.co.uk/academy/en/
collections/pictures-online  

What is your vision? https://smk.org.uk/
wp-content/uploads/What-is-your-
vision.pdf

Techniques, tools and tactics: https://
smk.org.uk/wp-content/uploads/
Techniques.pdf

Top 10 campaign tips: https://smk.org.uk/
wp-content/uploads/Quick-campaign-
tips.pdf

Inspiration and ideas

C.

Nature Reserves of London- a new way of exploring the capital by Kabir Kaul

Spotlight on AlexZ Educational youth club who are already using a range of 
digital tools to keep working on their Social Action Project

Getting creative  
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